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Thank you for deciding to send your child to Gibbons Summer
Camp. We have found over the past few years that text messages
are the most reliable form of communication, so we are asking for
your permission to contact your child. By completing the form,
you will be giving us permission to contact your child via text
over the summer. We understand if you do not wish to grant this
permission. But we ask that you complete this form indicating
your preference and have your child return it no later than May
10, 2019.
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Jill is driving her two young sons to the movies. After the third
time that the kids have quarreled, she pulls over the car, turns
“ENOUGH!
After seeing the

around, and screams at them at the top of her lungs:
One more word and nobody goes to the movies!”
frightened looks on the children’s faces and feeling the aftermath
of the hurricane that just overtook her, she drives to the movies
in a state of shock and disbelief. The kids were just being kids,
she thinks. How could I have lost it and scared them so badly?
Jill finds herself feeling overwhelmed, exhausted, and pretty guilty
for the rest of the trip.

@ angry — regretful

@ bored — surprised

® sorrowful — worried
@ annoyed — comforted
(® disappointed — excited

The Brand Origin Factors of Most Purchased
Cosmetics Brands by Chinese in 2015

Origin of Most Purchased Cosmetics Brands
Factor Korea | China Japan | Europe
(n=639) (n=498) (n=359) (n=312)
Good word of mouth T0% 64% 5% 83%
Good value for money 59% 72% 55% 38%
Special formula 4% 31% 109 46%
Trendy makeup style 31% 8% 21% 22%
Packaging and design 16% 11% 12% 16%
*n = number of respondents who mostly purchased brands from that
country/region

The table above shows the countries of origin for the cosmetics
brands mostly purchased by Chinese in 2015 and the factors of
their purchase decision. @ The number of respondents mostly
was greater than that of
@ “Good word of
mouth” was the biggest factor of decision for those who mostly
@ As for respondents who mostly

buying Korean cosmetics brands
respondents mostly buying Chinese brands.

purchased Korean brands.
“Good value for money” was the most
@ For

was the third most responded consideration,

purchased Chinese brands,

important consideration. European brand consumers,
“Special formula”
with the percentage more than three times that of “Packaging and
who considered

design.” ® The percentage of respondents

“Trendy makeup style” in their choice of cosmetics brands was
the highest for Korean brands, followed by European and Japanese
brands.
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Merrill Joseph Fernando was born in 1930 in the west of Sri
Lanka. He attended Maris Stella College in Negombo and his first
job was with a US petroleum company, as an inspector. Fernando
applied to be a tea-taster in 1952 and was in the first group of
trainees to be sent to London. Fernando briefly worked for a tea
business in London, and returned to Sri Lanka, joining A F Jones
& Co,
been appointed as a director,

a British-owned tea business. Within four years he had
and when the British owners
decided it was time to return to the UK, Fernando and a partner
purchased their shares. He helped supply the first consignment of
Ceylon tea to the Soviet Union at the end of the 1950s. After
selling up his shares in A F Jones & Co, in 1962 he founded his
own firm, Merrill J Fernando & Co, with the aid of a US $100
loan from his father.
* consignment: $1& #vj
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