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World Solar Photovoltaic (PV) Market Share by Country, 2012 and 2013
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The two pie charts above show the relative

market share for solar PV installations by

country in 2012 and 2013. Germany was the
biggest market for solar PV installations in
2012, but its share sharply declined to 14
percent in 2013. Compared to the previous

year, the Chinese market share more than

doubled in 2013, making China the biggest PV
installations market in the world. Japan
experienced a big increase in 2013, and its
The U.S.

market share increased from 11 percent in 2012

market share grew to 19 percent.

to 12 percent in 2013, while India's market

share remained the same. (A)(of the rest in the

world a bit than accounted for more both the

global a quarter of market for solar PV

installations years)
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How Important Would Each of These Features Be to You
If You Were Going to Buy a New Smartphone?
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The graph above shows how men and women
rated the importance of various features of a
smartphone when buying a new one. Both men
and women picked battery life as the most
important factor in their purchase decisions.
Women ranked brand name ahead of processor
speed while men thought the latter was more
important than the former. Camera quality was
considered more important for women than for
men — it ranked third for women and the lowest
for men. When asked about the importance of
screen size, 56% of women said that it would
be an important consideration while less than
half the men thought it important. The least
important feature to women was the ease of
linking the operating system with other devices

they already owned, (A) (choose half with only

respondents this feature of the female)
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Consumer Attitudes and Behaviors in Purchasing Insurance

Question: Do you plan to renew or purchase your insurance products
with your current provider?
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The graph above shows the proportion of
consumers who plan to renew or purchase their
insurance from their current providers. While 46
percent of global consumers intend to buy their
insurance from their existing providers, only six
percent have made up their minds to switch.
Loyalty is highest in France, where more than
three out of five customers will buy from their
current providers. Loyalty is lowest in the UK
and Germany, and in fact, 15 percent of German
switch

consumers have already decided to

insurance providers. The percentage of
consumers who don't know yet but plan to look
around is higher in Germany than in any other

country listed on the graph. (A)(counterparts to

renew insurance of Spanish consumers Brazilian

who plan the percentage or purchase their

products providers with their is higher than that

of their current)
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Sub-Saharan Africa’s Total Trade (Exports + Imports)

with Major Partners
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The graph above shows sub—Saharan Africa's
total trade with its major partners in the world
during the period from 2004 to 2013. The EU
has been a leading traditional trading partner of
sub—Saharan Africa, and over the period its
trade with this region has more than doubled.
The U.S. had been the second biggest partner
with this region, but was surpassed by China in
2009. In 2013, the total U.S. (A) (with the
total EU trade tade was less than one—fourth of
China

sub—Saharan Africa this region with)

started from a smaller base but has seen much

more  explosive growth — moving from
approximately $25 billion in 2004 to about $170
billion in total trade in 2013. Compared to the
other partners, sub—Saharan Africa's total trade
with Japan has not changed significantly over the

period.
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Total Number of Children Enrolled in State-Funded Pre-K in “the Big Four”
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The graph above shows the total number of
children enrolled in state—funded pre—K in "the
Big Four" from 2001 to 2011. Four states in
very different  regions largely dominated
state—funded pre—K enrollment numbers in the
United States, and each served more than
100,000 children in the 2010—2011 year. During
the given years, Texas always served more
children in state—funded pre—K programs than
any other state in the United States.
(A)(state—funded pre—K programs late started

its enrollment Florida but the second had

largest) after its programs began in 2005. New
York and California had a similar pattern of
state—funded pre—K enrollment until the
2008—2009 year, but there was a big difference
in the 2009—2010 year, (B)(with the latter see

the former a much than bigger increase) New

York was the only state that showed a decrease
in state—funded pre—K enrollment in the

2010—2011 year compared to the previous year.
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Greenhouse Gas Intensity by Food Group
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This (GHG)

impacts of different food groups normalized by

graph shows greenhouse gas

cost and calories (all shown comparative to the
absolute figure for red meat.) (B)(no matter
normalized is

they are how red meat

GHG—intensive any more than other food group)

Dairy products are an interesting second, as
normalization by cost produces a GHG intensity
red meat, but

fairly similar to that of

normalization by calories produces a number

around half as intensive as red meat. The
relative intensity of cereals/carbs is higher when
normalized by cost than when normalized by
calories. On a per—calorie basis, the impacts of
protein

non—red meat

(chicken/fish/eggs) and

sources
fruits/vegetables are
quite  similar. Oils/sweets are the least
GHG—intensive for both types of normalization,
(B)(with their impacts record below 0.25 on

xcarbs ©H43kE A%

both counts)
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1. The rest of the world accounted for a bit

more than a quarter of the global market for

solar PV installations in both years.

2. with only half of the female respondents

choosing this feature.

3. The percentage of Spanish consumers who

plan to renew or purchase their insurance
products with their current providers is higher

than that of their Brazilan counterparts.

4. trade with sub—Saharan Africa was less than
one—fourth of the total EU trade with this

region.

5—1. Florida started its state—funded pre—K

programs late but had the second largest

enrollment

5—2. with the former seeing a much bigger

increase than the latter.

6—1. No matter how they are normalized, red
meat 1s more GHG-—intensive than any other

food group.

6—2. with their impacts recording below 0.25

on both counts.
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